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The marketing mix is probably the most famous marketing term. Its elements are the basic components of a marketing plan. Also known as the Four P's, the marketing mix elements are price, place, product, and promotion. Marketing professionals analyze the Four P’s to strategically position a product and create a perceived image.
The Four P’s can be defined as follows:

· Product - defining the characteristics of your product or service to meet the customers' needs. 

· Price - deciding on a pricing strategy. Even if you decide not to charge for a service, it is useful to realize that this is still a pricing strategy. Identifying the total cost to the user is a part of the price element. 

· Promotion - this includes advertising, personal selling (e.g. attending exhibitions), sales promotions (e.g. special offers), and atmospherics (creating the right impression through the working environment). Public Relations is often included in promotion. 

· Place (distribution) - looking at location (e.g. of a library) and where a service is delivered (e.g. are search results delivered to the user's desktop, office, pigeonhole - or do they have to collect them). 
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Student Directions

The 2007 CTE Career Expo is set for October 6th at the University of Phoenix Stadium. The event provides a dynamic opportunity to explore potential career pathways. Read the enclosed flyer and visit the expo website to learn more about this exciting event: www.ctecareerexpo.org 
After learning more about the CTE Career Expo, consider how you might use the Four P’s to promote the event and increase attendance from your school. Complete the provided questions in your analysis of the CTE Career Expo.
Design a campus flyer or full-page print ad for your school newspaper promoting the 2007 CTE Career Expo. Your advertisement should communicate the purpose of the event and encourage students to attend on October 6th. Images of the stadium and Career Expo banners are available from your teacher.    
Product

1.
What service is the CTE Career Expo providing students with?

2.
List several student benefits of attending the event:
Price

1.
What pricing strategy is the CTE Career Expo following?

Place (Distribution)
1.
List three advantages (for students) of holding the event at the stadium:

Promotion
1.
Describe a school-based promotion that effectively advertises the CTE Career Expo:
· Design a full-page advertisement that promotes the CTE Career Expo. Your ad should highlight the benefits you outlined in your analysis of the marketing mix. The ad must target the demographics represented in your high school. In addition to capturing the students’ interests, you must adhere to solid ad design principles.  
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